Holistice
Marketing
Checkllst

Ensure Every Part
of Your Business
Works to Build
Trust, Drive Sales, \
and Crush Your Z83. -
Competition




arketing isn't just about running
ads or posting on social media—
It's woven into every part of

your business. From your logo to your

customer service, every interaction is an
opportunity to market your brand and
build trust with your ideal customers.

Use this checklist to evaluate your
business and turn every touchpoint into o
competitive advantage.

© 2024 Opal Street Media Grou
www.opaIstrl:etmediagroup.com . sean@g::)aIstreetmediagroup.com OPAI_ STREET ‘ IVCI; E OD I :‘A\

904-576-4825

U




BRAND IDENTITY

Is Your Business Memorable?

Professional Logo: Your logo is X) CLINICA
clear, modern, and represents DENTAL
your brand effectively. SANMRREEDES

9

Consistent Colors and Fonts:
Your visual identity is consistent
across your website, social
media, and marketing materials.

Clear Messaging: Your tagline
or slogan reflects your unique Q
value and speaks directly to your Blswgpland

THE HAPPIEST PLACE

target audience (avatar).

Brand Voice: Your tone is
consistent across platforms
and resonates with your ideal
customer.

Great service creates loyal advocates, while poor
service sends customers to your competitors.

Take your
= ownroad
{4 Whichever way it goes

+ BONUS TIP: Create a brand style guide to ensure
consistency, even if multiple people work on your marketing.
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CUSTOMER SERVICE

Are You Building Trust?

Prompt Responses:
Customers get quick and
courteous responses to
inquiries or complaints.

Positive Interactions: Every
customer feels valued and
respected.

Feedback Collection: You
regularly ask for and act
on customer feedback to _
im prove. FEEDBACK

Complaint Resolution: You
have a clear process for
handling complaints and
turning unhappy customers
into loyal advocates.

Great service creates loyal advocates, while poor service
sends customers to your competitors.

+ BONUS TIP: Follow up with customers post-purchase to
show you care and encourage reviews.
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PRODUCT & SERVICE QUALITY

Are You Delivering on Your Promises?

High Quality: Your product/
service consistently meets
or exceeds customer
expectations.

of your offerings matches
your branding and price
point.

Continuous Improvement:
Always analyze feedback
to refine your offerings over
time.

Differentiation: Your product/
service stands out from
competitors with unique
features or better execution.

Customers expect your product or service to
deliver on its promises every time.

+ BONUS TIP: Offer a guarantee or return policy to reduce
buyer hesitation and build trust.

© 2024 Opal Street Media Grou
www.opdIstrgetmediagroup.com . secln@oppaIstreetmedicgroup.com OPAL STREET ’ IV(I; E D I :,A\

904-576-4825

ou




DIGITAL PRESENCE

Are You Visible and Engaging Online?

Website Optimization: Your
website is mobile-friendly,
fast, and easy to navigate.

Clear Call-to-Actions: Your
website guides visitors to take
specific actions (e.g, contact,
purchase, subscribe).

Social Media Consistency:
Your profiles are up-to-
date, visually cohesive, and
regularly active.

Analytics Tracking: You

are using a tool like Google
Analytics to monitor

traffic, engagement, and
conversion rates to optimize
performance.

-UH |L QUE

Your digital presence is often the first impression you make

online. Ensure it reflects your brand.

instant credibility.

+ BONUS TIP: Add testimonials (video testimonials are event
better), case studies, or client logos to your website for
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CUSTOMER TOUCHPOINTS

Are You Creating Memorable Experiences?

Personalized Interactions:
Emails, invoices, and
packaging feel thoughtful
and aligned with your brand.

Surprise and Delight: You
include unexpected touches,
like thank-you notes or
discounts, to wow your
customers.

Professional Presentation: All
touchpoints (business cards,
bbrochures, etc.) look polished
and consistent.

Easy Processes: Your
checkout, onboarding,
Or service processes are
smooth and hassle-free.

Your digital presence is often the first impression you make
online. Ensure it reflects your brand.

+ BONUS TIP: Add testimonials (video testimonials are even
better), case studies, or client logos to your website for
instant credibility.
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PRO TIP REMINDER:

Identify Your Ideal Target Audience

« Who is your ideal customer?
- What are their pain points and goals?
- Where do they spend time online?

Why It Matters

When you market to everyone, you market to
no one. Defining your target market ensures
your efforts resonate with the right people.
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CONCLUSION

Your business is already marketing itself—
whether you've just started or are well-
established—make sure it's saying the right
things! For new businesses, this checklist helps
you lay a strong foundation to build trust and
attract your ideal customers. For established
businesses, it ensures every part of your
operation aligns with your brand and drives
loyalty, sales, and competitive advantage.
Use it regularly to stay ahead and refine your

marketing strategy as you grow.

Need help implementing

these strategies?

Go ahead and use the

QR CODE to schedule
your FREE CONSULTATION
and take your marketing .
to the next level!

EMAIL OR CALL Bl LB C e [T 1 [gedl s Xdag]
904-576-4825
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